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: With the approach of the summer holidays, one of the preferred activities of young Japanese people is to 
go hunting for insects, like these two boys in the heart of the capital city. Need we remind you that Japan 

g still holds the French entomologist Jean-Henri Fabre in great respect though he has largely been forgotten 

by his fellow countrymen. His work, in translation since 1922, is regularly republished and encourages 

many in the Archipelago to take up the vocation. 


tourism A hotel for TRANSPORT Trains that 

Stet manga fans travel ever faster 

unemployment in Situated in the Jinbocho district, famous After having introduced the first two 

the Archipelago for its many bookshops, the Manga Art prototypes of the Alfa-X, the next 
in April after a further decline of Hotel (mangaarthotel.com) provides its generation of Shinkansen, which will 
0.1% This figure reflects the labour customers with some 5,000 volumes of be in service by 2030, JR East have 
shortage facing the world’s third manga to keep them entertained. No unveiled the Supreme, the model that 
largest economy. Today, there are need to tell you that if you are a manga will be in use from 2020 in time for 
163 job offers for every 100 enthusiast, you'll not spend much time the Tokyo Olympic Games. It can 
applications. This explains why the sleeping. travel at speeds of up to 360 km/h, 
government hopes to open up the That, In any case, is what the promoters but must not exceed 285 km/h. It's 
country's borders to more foreign of this most original hotel project intended to operate on the Tokaido 
workers. mischievously suggest line between Osaka and Tokyo. 
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James Taylor 


Opening Act: 
Yuriko Kotani 


The Bridge Together project presents a unique concert 
featuring a wonderful coming together of British and Japanese music 
with UK jazz-funk band the James Taylor Quartet, well-known UK based singer Naomi Suzuki, 

BBC New Comedy Award winning comedian Yuriko Kotani, Japanese Daikagura Performer Michiyo Kagami 
and very special guest Mari Natsuki from Japan. 


Tue 1s: Oct 2019@Catlogan Hall 
5 Sloane Tertace London SWIK 900 
https://cadoganhall.com/ 
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Ginza district, Tokyo, 


Senior consumers and 
new economic trends 


The ageing of the Japanese 
population affects the way it 
behaves. 


apan's rapidly changing demographic structure 
presents a few interesting challenges that have 
to be faced as soon as possible, Even from the 
respective of consumer behaviour, the current 
and, in the future, even larger size of the so-called 
Silver Economy means that no private or public 
organisation in Japan can afford to ignore it. 
In this issue, we have mainly considered the 
recent success of manga featuring elderly char- 
acters. This is partly due to the over-60 genera- 
tion's interest in the medium. On the one hand, 
there are people who grew up reading manga. 
Over the years, their favourite genres may have 
changed, but their love for comics has never 
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faltered. On the other hand, there are people 
who are not big manga fans, but are attracted 
to this particular genre because, with the rise in 
new age-related social problems, they want to 
read about characters who share their concerns. 
Manga, howeve 
sectors affected by the ageing of Japanese society. 


are only one of many economic 


According to a recent report by Senior Com- 
munications Co. Ltd. the Japanese senior market 
is characterised by the following key concerns 
and interests: 

1. Efficient use of time and money: Seniors 
want to enjoy their time without spending too 
much, and they try not to waste time on routine 
housework. 

2. Recycling life: Changing status from "parents" 
to "husband/wife" they are ready to start something 
new such as studies and cultural activities. 


3. Reality: Elderly people are not attracted to 
superficial appearances and prefer wha 
and real. 


4. Human bonds and communit 


ese people want to connect with others and 
are interested in attending social events to form 
friendships. They also want to join groups to 
share their hobbies and dislike meetings or- 
ganised for specifically for elderly people. They 
tend to be interested in politics, the economy 
and social activities. 

5. Peace of mind: They want to enjoy life, but 
are concerned about their state of health in 
the future. 

6. Age reversal: They wish they could look 10 — 
20% younger. They feel offended when categorised 
as “silver” or “old” people. 

Though the problem of elderly people (rojin 


mondai) has been a much-discussed topic since 
the 1980s, and experts have warned about the 
social and economic impact on Japanese society, 
private and public organisations have also noticed 
that economic forecasts don't have to be necessarily 
all gloomy as long as they are approached in the 
right way. Indeed, many companies look on the 
burgeoning senior market as a unique business 
opportunity. 

Japan might be increasingly ageing, but its popu- 
lation has one of the highest average life expectancy 
rates in the world. It reached 83.7 years in 2015. 
‘The healthy life expectancy for men is 71.1 years 
and 75.6 years for women. Even when they get 
old, che Japanese show a strong desire to continue 
working, and their rate of social participation is 
high as well. Most importantly, people aged 60 
and older account for roughly half of Japan's 
personal consumer market. In other words, Japan 
can serve as a good model for other countries ex- 
periencing the same demographic changes. 

The toy industry, by definition, should be one of 
the economic sectors with the bleakest future in 
a country where fewer and fewer people are 
having children, But what about toys for adults 
(no, not THAT kind of toy...)? An increasingly 
high number of elderly people live alone. In order 
to meet their need for companionship, toy man- 
ufacturers have developed talking dolls, which 
are able to respond to voices and can reply with a 
vocabulary of more than 1,000 words. According 
to retailers, most buyers are in their 50s and 60s. 
As the Senior Communications report points 
out, after having worked hard all their life, the 
elderly Japanese want to have fun. Women, in 
particular, after finishing child rearing find they 
have the time and money to pursue their own 
interests once again, At Tokyo Disney Resort, 
for instance, the number of older visitors is on 
the increase, More specifically, women who used 
to visit Disneyland with their children now enjoy 
themselves with groups of friends. 
According to a survey conducted by the Cabinet 
Office, while 44% of people in their 20s are in- 
terested in material wealth, senior citizens are 


looking for something with deeper meaning: 
66% of those in their 60s are searching for 
mental well-being, Asa result they tend to spend 
agreat deal on education, Recognising this as an 
opportunity, karaoke chains and cultural centres. 
have started to offer a wide range of courses on 
music, dance, language, and flower arranging. 
Most of these classes are held in the afternoon 
during the week. 

The top three courses preferred by men are 
cooking (19.9%), languages and gardening 
(both 19.5%). Women, on the other hand, 
prefer computers (22.5%), sports (21.4%) and 
languages (20.9%). 

Speaking of computers, the PC market for senior 


citizens is now full of special discount services 
and computer courses. Companies such as PC 
Depot Corporation and discount retailer Bic 
Camera Inc. and its subsidiary Sofmap are 
offering service packages to consumers over the 
age of 60. The discount service, offered at less 
than half price, is called the Raku Raku Anshin 
Pakku (Peace of Mind Pack) and includes de- 
livering, setting up and connecting a personal 
computer to the internet with unlimited help 
and support by telephone. 

In addition, manufacturers such as Fujitsu have 
designed keyboards with different colours for 
vowels and consonants to help elderly users. 
Travel is something that both Japanese elderly 
men and women have embraced wholeheartedly. 
Afterall, chey have been freed from child-rearing 
costs and home loans and have a lot of free time 
on their hands. Besides, they are generally in 
pretty good health and have at least some expe- 
rience of travelling. In fact, it's predicted they 
will eventually overtake Japanese in their 20s- 
40s to become the largest group in the overseas 
travel market by 2025. 
“According to psychologists, this period in people's 
lives is called the "liberation phase". This is a 
time when people frequently feel the urge to do 
something they have never done before. This 
could be the reason behind the incredible success 
of deluxe rail tours for the elderly. The famous 
Seven Stars cruise train (equipped with luxury 
dining and sleeper cars) for instance, has attracted 
clients from around the world. Yet most of the 
travellers for this expensive four-day/three-night 
trip are Japanese people in their 60s. Even people 
of moderate means are willing to indulge in 
such a trip as they realise they may never have 
the opportunity again. 

Luxury trains aside, Japan Travel Bureau (JTB), 
the country's largest travel agency, has recently 
come up with a series of package tours with 
senior travellers in mind as 50.3% of men and 
57.7% of women over 60 years old prefer this 
mode of travel. Women, in particular, like Special 
Interest Tours, including non all-inclusive package 
tours (air tickets and accommodation only). For 
overseas travel, JTB has gone as far as opening a 
subsidiary specialising in senior travel. 

Elderly women are not only healthy and live 
longer, they want to look young or at least keep 
their good looks for as long as possible. Taking 
this into account, the cosmetics industry has 
come up with all sorts of new products. Shiseido, 
for instance, discovered that the main reason 
for faces sagging and looking old was blood cir- 
culation. That prompted the company to develop 
a new product line containing emollients to im- 
prove blood circulation and restore firmness. 
The new product line, called Elixir Prior, was 
made expressly for women over the age of 60. 


rocus @ 


The product line is sold in pink packaging, a 
popular colour among older women. 

The Japanese love food, and when it comes to 
cating and cooking, old age presents a few new 
challenges and opportunities. For example, 
though we have pointed out that many retired 
men take cookery classes it’s also true that most 
men in their 60s and 70s are still fairly hopeless 
in the kitchen. At the same time, one of the 
things that elderly women hate the most is 
havingto cook three meals a day for their retired 
husbands. The problem is compounded by the. 
fact that many of their husbands spend a lot of 
time at home. According to a survey by the 
Living Kurashi How Institute, 3896 of retired 
husbands stay at home "seven days a week", 
while 2596 are at home "as often as possible". In 
order to minimize the added burden of food 
preparation and to enjoy this time after years of 
hard work, a lot of women are now buying 
ready-made meals. This, however, doesn’t mean 
that people are sacrificing their health for the 
sake of convenience. They still want healthy 
food. In response to this kind of demand, and 
after two years of research on nutrition and 
ageing, in 2009, Nichirei Foods introduced the 
Happy Ageing line of balanced low-calorie, low- 
salt frozen meals for older people. The target 
market is over 65 singles and couples, and meals 
can be heated easily in a microwave oven. Another 
example is Oisix Inc., a Tokyo-based company, 
which offers organic vegetables and its own 
brand of natural regional mineral water. 
According to those involved in direct marketing, 
once older Japanese consumers are satisfied with 
their products and services they tend to be more 
loyal and less likely to switch to other online 
shopping services than younger customers. 
However, food is only a small pare of the senior 
shopping revolution. Even more than what they 
buy, it's important how they buy it. More and 
more older Japanese are learning to navigate the 
internet and do their shopping online. According 
to the government's Communications Usage 
Trend Survey, between 2001 and 2012, the per- 
centage of internet users rose from 19.2% to 
71.8% among people aged 60 — 64, from 12.3% 
to 62.7% in the 65 — 69 bracket, and from 5.8% 
to 48.7% among those aged 70 — 79. 
Traditional Japanese grocery shopping is done 
almost every day on foot or by bicycle and can be 
difficult for elderly people when carrying home 
heavy items such as bags of rice and beverages. 
The physical strain of shopping is often cited as 
an obstacle for elderly consumers, and the increase 
in online shopping with home delivery offers a 
convenient solution to this problem. 

In order to meet the challenge posed by e-com- 
merce, even the ubiquitous convenience stores 
are bringing their services to the front doors of 
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Elderly people want to make the most of their lives 


the so-called kimono nanmin (shopping refugees). 
This includes incorporating the goyokiki service 
—once commonly used by general stores — which 
consists of asking customers atthe time of delivery 
what products they want brought next time. 
Takuhai Cook 123 is one such service. Run 
through a FamilyMart subsidiary that delivers box 
meals to elderly customers, the service, which op- 
erates all year round except for three days over the 
New Year period, offers free delivery, and it's 
possible for customers to order just one item. As 
well as the usual rice and side dishes, chere are 
various special menus, such as low-salt, low-protein, 
or easy-to-chew soft meals all ranging from around 
600 yen to 800 yen (around £5). Lawson is working 
with Sagawa Express to deliver the meals, and 
Seven-Eleven with Yamaro Transport. 
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And for people who still prefer to go to their 
local convenience store price labels have been 
made larger, shopping baskets lighter, aisles wider, 
and shelves lower. Convenience stores have also. 
developed special bento lunch boxes for seniors 
and increased the shelf space of xiagashi (traditional 
Japanese sweets). 

Convenience stores have also begun to collaborate 
with local government by instructing their staff 
to check on the well-being of elderly customers 
living alone when making deliveries. In November 
2013, Seven-Eleven entered into partnership 
with the Fukuoka prefectural government and 
an organisation that checks on senior citizens in 
the area. It has since been contacted by other 
local authorities and has come to hundreds of 
similar agreements. 


Department stores are another important part 
of the retail business sector that has recently 
faced strong competition and declining sales, 
and has had to adapt to a changing clientele, 
In order to hold on to older consumers, many 
stores have been redesigned so that now they 
have more seating areas and trained sta 
help elderly people do their shopping, At Keio, 
for instance, the women’s clothes department 
is arranged so that customers can choose items 
according to price, size and colour instead of 
by brand. Also, a special shoe section was opened 
to suit older Japanese customers whose priorities 
are leisure, health, relaxation and safety. 
Finally, we would like to end this article with a 
funny but thought-provoking case: a snack bar 
for elderly patrons. In Japan, snack bars have 
long been fixtures of nightlife. These cosy pubs 
are typically run by a mama-san (or a master, if 
the owner is a man) and offer all kinds of 
alcohol to their small circle of customers. Since 
the early 60s, they have been an oasis for tired 
people at the end of a long working day. 
Recently, though, a growing number of estab- 


to 


lishments have started to cater to elderly cus- 


tomers with such services as sessions ol 
hol-free afternoon karaoke. Then there's Ryugujo, 
a pub in Yokosuka, Kanagawa Prefecture, that 


stomers. The owner, 
n the nursing care. 
people, including 


a way to social 


caters exclusively to older 


who runs seve 


industry, 


those needing nursing care, 
outside their home or care facili 


upon the idea of a new kind of drinking estab- 
lishment that he chris 
“nursing care snack bar”. 
The place only serves patrons aged 65 or older, 
and even provides transport to and from the 
establishment. It's fully accessible and includes 
a folding bed i 
adult nappi 
pass-code to prevent customers with dementia 
from accidentally wandering outside. 

The shop is staffed by specialists including 
nurses, licensed caregivers, and ph; 
from the owner's other nursing care businesses. 
Ryugujo welcomes customers in varying degre 
of health including people who are bedridden 
or are in the late stages of illnesses like cancer. 
For many patrons, a visit to the bar repres 
a chance to step out of their regular nursing- 
care routine and enjoy socialising with friends 
and loved ones as they did when they were 
younger and healthier. 

So let's toast this growing army of energetic 
senior citizens. At the end of Pietro Germi's 
Divorce Italian Style, Marcello Mastroianni 
states that life begins at 40, but the Japanese 
seem to start having fun at 60. 
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the restroom for changing 
. It also has a front door with a 
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TREND Old people, new stories 


For some time now, manga stories 
about elderly people have been very 
successful. 


omics may be still be considered a young 
art form for young readers, especially in 


the West, but a recent trend in Japan 
shows that there is space and interest for a different 
kind of manga, that of stories about the elderly. 
The reason for the rapid growth of this genre 
is easy to understand: Japan's population is 
rapidly ageing. According to the National In- 
stitute of Population and Social Security Re- 
search, 27.7% of Japanese are older than 65, 
up from 21.5% just a decade ago, and households 
headed by people aged 65 or older will account 
for 44.2% by 2040. 

Though older characters have always been part 
of Japanese comics and animation, they have 
traditionally played a secondary role such as a 
loving grandma, somebody needing nursing 
care, or a venerable sage. Typical examples are 
Otose, the seemingly harsh landlady with a 
heart of gold in Gintama or Nirasaki, the 
grumpy farmer in HosopA Mamoru’s Wolf 
Children who teaches Hana everything she 
needs to know about growing vegetables. In 
Miyazaki Hayao's My Neighbour Totoro, 
Obaasan is Kanta’s kindly granny who sometimes 
looks after Satsuki and Mei while SARUTOBI 
Hiruzen is the wise Hokage who takes care of 
Naruto. Even Zeniba and Yubaba, the two 


powerful witches who make such an impression 
in Spirited Away, are only there to either make 
life hard or easy for Chihiro. 

In other words, elderly characters are usually 
there to support and advise (more rarely to 
fight) the protagonists — who are always young, 
like many of the readers ~ and lend their 
wisdom and experience to help them grow into 
strong and responsible adults. 

However, things have changed in the last five 
years, and the brand-new elderly characters 
who are taking the manga world by storm have 
been upgraded to protagonists. No longer left 
in the background, they take their life in their 
hands, often struggling to make difficult deci- 
sions, while making new friends and even re- 
discovering the joys of sex. 

One of the reasons for manga’s sustained success 
through the decades is the industry's openness 
and eagerness to embrace and explore new 
ideas and trends. Virtually no topic is deemed 
too strange or uncommercial from golf, cooking 
or gambling to office and prison life, and even 
a quick visit to a Japanese bookshop reveals 


Cyborg jiichan G published in 1989 by Osata Takeshi under the pseudonym Kosarakt Ken. 


the range and depth of manga stories. It's not 
by chance that, according to the Research In- 
stitute for Publications, the Japanese comic in- 
dustry, both print and digital, grossed 430 
billion yen in 2017. 

Always looking for new subjects — or a way to 
approach old ones in a different way — publishers 
have realised that old is cool, and are now busy 
exploiting the new genre. In fact, eight of the 
11 most popular works with elderly protagonists 


are pretty new, having been published for the 
first time since 2014. 

Though all the manga featured in this article 
belong in this category, not all the titles look 
the same, and the stories can be roughly divided 
into three distinct approaches. Let's look at a 
few of them. 


Fantasy 
The first group of manga starring the elderly 
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predates the recent boom and includes typical 
shonen and seinen manga fare for boys. Jiji 
metal jacket (1990), for instance, is about a 
group of pensioners who finally get to do what 
they had missed out on in their youth: create a 
rock band. They may live in traditional wood- 
en-and-tatami houses and drink bitter green 
tea, but the first thing they do in the morning 
is plug in their electric guitars and blast a few 
loud chords in their sleepy neighbourhood 
before putting makeup on their wrinkled faces 
and getting on stage. This is mostly a gag manga 
(comedy manga) and carefully avoids any hint 
of real-life issues, One of the two artists involved 
in this manga, by the way, has recently turned 
his interest to more elderly-like subjects with a 
new comedy mini-series called Hiru no sentozake 
(Sunshine Sento-Sake) in which the protagonist 
indulges in drinking booze inside public baths. 
TORIYAMA Akira is internationally known for 
such works as Dragon Ball and Dr Slump, but 
in the summer of 2000 he came up with a 
short story called Sand Land that was later 
translated into several languages and was even 
published in America in Shonen Jump's English 
edition. The story's trio of lead characters 
consists of a young demon and two elderly 
men. Rao, for instance, is a former general on a 
mission to fight the tyrannical king and bring 
water back to his land, which years of wars and 
natural disasters have turned into a desert. 
Another famous comic artist who has used 
elderly characters in a bizarrely funny way is 
Obata Takeshi. OBATA is the author of such 
international hits as Death Note and Bakuman, 
but his first published work (a 31-episode story 
that came out in 1989) is Cyborg Jiichan G 
(Cyborg Grandpa G). It is about a farmer- 
cum-genius scientist who becomes the titular 
cyborg in order to revolutionise agriculture 
and fight the big companies that want to control 
the world. While working on his grandiose 
plans, the super-grandpa even finds the time 
to save an old lady from being killed by a bus, 
exterminate the crows that are after his crops, 
and battle against the megalomaniac village 
headman. OBATA, still a teenager when he 
penned this story, is already at the top of his 
game, especially in terms of artistic maturity. 
The plot itself is definitely over the top and ex- 
tremely silly, bur it’s an exciting tale full of hu- 
mour. 

On the grannies’ front, the stories may be less 
violent but they are certainly on a par with the 
grandpas as far as quirkiness is concerned. Take, 
for example, Obaachan wa idol (My grandma is. 
an idol) by KikUCHI Kumiko. While the events 
are narrated by a high school girl, the real pro- 
tagonist is her grandmother, a haughty 70-year- 
old lady who one day makes a surprise visit to 
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Becoming parents in your 70s is the subject of this series created by Time Ryosuke and published by 
Shinchosha. 


her TV producer son. While checking out the 
TV studio unsupervised and touching all the 
machines, grandma is electrocuted. She's taken 
to hospital and miraculously survives an opera- 
tion, but the huge electric shock has changed 
and revitalised her cells and, in typical manga 
fashion, the old lady is transformed into a beau- 
tiful girl. Grandma's — and her family's life is 
turned upside down as scores of high school 
boys fll in love with her, and she’s even scoured 
by a talent agent and becomes an idol. 

In short, the senior citizens in these manga are 
anything but common people. They do extra- 
ordinary things, and the surprise clement is 
what makes the story interesting. The message 
these manga convey is that the life of the over- 
60s is eminently boring and they are only ac- 
ceptable when they become superheroes. 


Between fantasy and reality 
Even the second group we are going to introduce 
uses fantasy to attract readers. However, they 
manage to touch upon some of the real-life 
problems the elderly have to contend with. 
Seventy uizan (First child at 70) by Time 
Ryosuke features a couple who become parents 
in their old age. One day the 70-year-old wife 
goes to the doctor because she feels something 
is wrong, but to her great surprise she's told 
she's just pregnant. At first the bewildered 
couple doesn’t know what to do, but eventually 
they decide to have the child and embark on 
this new and unexpected adventure that promises 
to make them feel young again. 

IMAI Tetsuya’s Alice & Zoroku has been a series 
since 2012, and in 2013 won the Japan Media 
Arts Festival's New Face Award. Mixing Sci-Fi 


and family drama, this is the story of Sana, an 
orphan girl with supernatural powers who is 
being studied at a secret research facility until 
she decides to escape. She eventually crosses 
paths with Zoroku, a grumpy old man who 
eventually takes Sana into his home. The odd 
couple slowly grows close while evading the 
research facility and dealing with Sana's difficult. 
time adapting to the outside world. 

Oxu Hiroya is the author of the immensely 
popular Gantz, and his Inuyashiki resembles 
OsaTa's Cyborg Jiichan G, albeit on a more se- 
rious and apocalyptic level. In fact Jnuyashiki 
is the name of an ageing and ill man who is 
transformed into an unstoppable battle machine 
after aliens accidentally destroy his body. How- 
ever, the similarities between the two manga 
stop here as Inuyashiki decides to use his in- 
credibly powerful mechanical body to fight 
crime and heal those with incurable diseases. 
Curiously enough, the story begins like KURO- 
sawa Akira's Ikiru, as the protagonist — an 
employee who mindlessly lives out his boring 
life — is diagnosed with stomach cancer and 
given three months to live. Indeed, shi-fi violence. 
aside, the whole story is about a man who, 
given a second chance, chooses to do something 
good and meaningful and, in the process, regains 
his dignity and the love and respect of his once 
estranged family. 


Reality 
The last group of manga is also the most inter- 
esting because it includes stories that tackle 
elderly people's real-life problems and present 
a detailed portrait of current Japanese society. 
One of the more interesting titles is TSURUTANI 


Kaori’s Metamorphoze no Engawa (Veranda 
Metamorphosis), the touching story of how a 
septuagenarian widow and a geeky teenage girl 
become friends. 

One of the most popular examples of this 
manga new wave featuring elderly main char- 
acters is OZAWA Yuki’s Sanju Mariko, which 
has sold more than a half-million copies, both 
print and digital, since its debut in 2016. Sanju 
is a traditional way to say “80 years old”, 
Mariko's age. She's a widow and writer who 
lives with her son, his wife and extended family 
including her great-grandchild. Sharing the 
place with them proves increasingly difficult as 
she feels increasingly lonely and alienated. She 
reaches a point when she begins to wonder 
whether her son and daughter-in-law are hoping 
that she'll die soon. In the end, it’s a disagreement 
over plans to rebuild the house that prompts 
her to leave a place where she doesn’t feel wel- 
come anymore. 

From the beginning, Mariko's lie is far from 
easy. Though she's healthy and economically 
independent, she finds it difficult to secure an 
apartment and briefly becomes an "internet 
cafe refugee", joining other people with no fixed 
abode. Throughout the story, Mariko's mood 
constantly swings between happiness and sadness. 
On the one hand, she actively pursues new 
challenges, excited by having regained her 
freedom and even being able to fall in love 
again, On the other, though, she's afraid of 
dying alone, like her friend, and has to face all 
the big and small problems of daily life. 

If Mariko's story has its light moments and an 
overall sunny take on old age, SAIKI Mako's 
Tasukeaitai: Rogo hatan no oya, karoshi rain 
no ko (A wish for mutual help: Parents broken 
after retirement, offspring on the verge of death 
from overwork) has a much bleaker take on 
post-retirement life. The 70-something married 
couple at the centre of this story seems to be 
enjoying life, between gardening and karaoke, 
until the husband suffers a stroke and finds 
himself in need of nursing care. As a result, 
both the couple and their children have to 
answer some tough questions besides having 
to shoulder a heavy financial burden. 

SAIKI's story deals with issues that are often in 
the pages of the Japanese daily newspapers, 
namely nursing fatigue — the physical and psy- 
chological condition suffered by people in their 
40s and 50s who have to nurse their ailing 
parents without any help from the state. For 
young people, this problem seems remote — 
something they hear about, but that doesn't 
really concern them — until the same thing 
happens to them. This manga is more than 
just a story — it informs the readers of ways to 


The adventures of Mariko, aged 80, enchanted a 
great many people across the Archipelago. 


= 
M 


LI Pg 


In 2018, Yast Taro won the prestigious Tezura 
Osamu Prize for his collection Oya-san to Boku. 


deal with the problem, overcome difficulties, 
and how to use social security to address 
financial concerns. 

While many of the recent attention-grabbing 
manga are written by women and feature female 
protagonists, male artists and characters are 
also well represented and include a couple of 
trailblazers that enjoyed a huge success before 
elderly manga were even considered a genre. 
Veteran mangaka HIROKANE Kenshi, after 
achieving stardom with the series Kacho Shima 
Kosaku (Section chief Shima Kosaku), launched 


rocus M 


anew series entitled Tasogare Ryuseigun (Like 
shooting stars at twilight) in 1995. Every volume 
features the following statement: “In their later 
years, men and women sometimes find themselves 
in the glow of love. Their love stories shine like 
shooting stars in the twilight”. And sure enough, 
the series features stories of older people who 
find romance and enjoy racy pleasures in the 
process. In one typical story, a 70-year-old wid- 
ower, bored with retirement, takes a part-time 
job as a company chauffeur. He is assigned to 
drivea senior vice president — a woman nearing 
60 who has never found room for love in her 
hectic working life. Over time, they develop a 
warm friendship. One night, the two end up in 
a love hotel, and after a wild night in bed, they 
become ardent lovers. The Tasogare Ryuseigun 
series has been so successful that HIROKANE 
has published 59 volumes so far (it's not over 
yet) and sold millions of copies. 
Another male artist with a completely different 
approach to old age is OKANO Yuichi, who 
published a comic memoir about his mother, 
Pekorosu no haha ni ai ni iku (Meet Pekorosu's 
mother). OKANO's manga was originally a series 
published as a four-panel strip in a local news- 
paper, and the collected stories were published 
in book form in 2012. The manga depicts the 
partly fictional daily diary of a 62-year-old man 
— a manga artist — dealing with his 89-year-old 
senile mother with dementia, and like 
Tasukeaitai... highlights problems around care 
for the elderly, but in a more gentle, humorous, 
even poetic way. 
The most recent of these comic books created 
by men is by YABE Taro, a 40-year-old comedian 
who, in 2016, began a series in a literary 
‘magazine about his relationship with his landlady 
— a woman in her late 80s. Oya-san to Boku 
(The landlady and 1) is another keenly observed 
portrait ofa woman who has experienced many 
ups and downs including divorce at a young 
age, but manages to keep level-headed and 
maintain a fundamentally optimistic outlook 
on life. While living on the second floor of the 
lady's house, YABE gets to know her well, and 
the two develop a warm and personal relation- 
ship. YABE's comic strips were compiled into a 
book, which was published in 2017 and, a year 
later, won the prestigious TEZUKA Osamu Cul- 
tural Prize in the short story category. It has 
sold almost half a million copies so far. 
The best among the titles we've introduced here 
demonstrate that a sense of humanity lies at the 
heart of the genre's success. The readers might 
be people in their 60s or 70s who have loved 
manga since they were kids, or young readers 
worried by society's progressive ageing, but they 
all share the same worries and anxieties. 
GIANNI SIMONE 
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TESTIMONY New towns and old people 


72-ycar-old mangaka Sarro Nazuna has 
chosen to depict the bleak daily life of 
elderly people in her neighbourhood. 


na sunny Friday afternoon, the district 
[e of Tama-Center Station is full 
of couples and familics having a good 
time, Many are headed to Sanrio Puroland, the 
indoor amusement park devoted to Hello Kitty 
and friends, just ten-minutes' walk away. But if 
you go past Kitry-chan's pastel-coloured castle 
and keep walking eastward, you reach a forest of 
danchi (blocks of council flats) now mainly in- 
habited by senior citizens, I'm here to meet one 
of them, 72-year-old manga artist SArTO Nazuna. 
She lives alone, like many of the local elderly, 
sharing her small apartment with her five cats. 
Born near Mount Fuji in 1946, SAITO moved 
with her family to Tokyo where she attended 
junior college. "I specialised in Home Economics,” 
SAITO says. "At the time it was nicknamed 
banayome gakko (bride school) because it trained 
single girls in the art of homemaking and 
prepared them for married life. I didn't get 
married that soon, though (laughs). So after 
graduating, in order to improve my chances of 
employment and be economically independent 
I enrolled in an English conversation school 
while doing different jobs like waiting tables in 
a café, I never mastered the English language, 
Tm sad to say, but eventually was hired at the 
language school as a staff member." 
While doing clerical work at the English school, 
SAITO began to help another employee who 
was in charge of drawing illustrations for the 
school's textbooks. "When my colleague left I 
was handed her job,” SAITO says. “After that I 
was asked to draw illustrations for a book pub- 
lisher. Eventually, 1 left the English school and 
became a full-time freelance illustrator. I did all 
kinds of projects, from book covers to posters. 
Teven did a once-a-week gig for Sankei Sports, 
a daily sports newspaper.” 
For many years the publisher supplied Sarro 
with an endless stream of work, but when she 
turned 40 her source of income began to dry up. 
“Looking for new job opportunities, submitted 
a manga story to Shogakukan [a major Japanese 
publisher] and won the Big Comic Award for 
new artists,” SAITO says. “So you could say I 
became a comic artist almost by chance.” 
SAITO kept busy creating critically acclaimed 
manga all through the 1990s, but towards the 
end of the decade she dropped out and didn't 
create anything new until recently. 
When SAITO was 60, she was offered a teaching 
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job at Kyoto Seika University's Faculty of 
Manga. This is the institute thar, in 2006, es- 
tablished the Kyoto International Manga Mu- 
seum. “I reach drawing technique on Mondays 
and Tuesdays,” she says. “I leave home very 
early on Monday morning, take the Shinkansen 
to Kyoto and spend a night there. But recently, 
at my age, it has become harder and harder to 
commute every week. Well, anyway, this will 
be my last year at Seika.” 

Though her university job may be coming to 
an end, SAITO keeps teaching at home where 
she has started the Tama Manga School. “I 
don't have much space to teach, but I like to 
encourage people, both kids and adults, to 
pursue their passion,” she says. "Manga is a 
powerful tool to express your ideas and feelings.” 
Though the weekly commute to Kyoto is hard, 
it was thanks to SAITO's students that she began 
to draw manga again, “When I started, I was so 
busy with teaching and looking after my sick 
parents and husband that I didn't even have 
the time to think about comics,” SAITO says. 
“Ac the same time, though, I found myself in a 
stimulating environment, surrounded by young- 
sters for the first time after many years. They 
have talent and are so enthusiastic about comic 
art that their passion rubbed off on me. They 


have been a constant source of inspiration. 
The result of this synergy was Toraware no hito 
(The prisoner), the story — inspired by her own 
personal experiences — of the last moments in 
the life of an embittered elderly woman told 
through her children's memories and her hal- 
lucinations. “This story came out in 2012,” 
SAITO says. "A manga critic saw it and put me 
in touch with Ax magazine. They said old age 
was an interesting subject and encouraged me 
to write more. So in 2015, I finally made Bocchi 
shi no yakata (Solitary Death Building), a comic 
born from my observations of the old people 
who live in my neighbourhood." 

These two comics were eventually compiled 
into a book (together with eight old short stories 
from the early 19905), which this year was 
awarded two prizes including one at the Japan 
Media Arts Festival. 

SAITO was later asked by Shogakukan to turn 
Bocchi shi no yakata into a series. “I wrote two 
more stories, but then I hada stroke and had to 
stop,” she says. “Luckily it was just a mild stroke, 
and recently I've resumed drawing again... alas, 
very slowly. My hand is not as steady as before." 
Even now, SAITO does all her drawing by hand. 
"Because screentone paper is expensive, I tried 
to apply it by using PC software, but I'm hopeless 


Symbols of Japan's huge growth during the 1960s and ‘70s, danchi are occupied nowadays by elderly 


people who inspire Sarto Nazuna’s work. 


Gimni Simone tor Zoom apan 


with computers. Instead of a small-dot back- 
ground I ended up with huge polka dors! So I 
gave up (laughs). I should learn from scratch, 
but I’m lazy by nature, and at my age, anyway, I 
don't think it’s worth the effort." 

Tama-Center Station is the designated centre 
of Tama New Towi 
biggest "new towns” in Japan with a population 
of 200,000, New towns are planned communities 
that were built around big cities during the 
economic boom of the 1960s in order to ac- 
commodate the rapid influx of workers from 


one of the oldest and 


rural areas. Each of the 46 communities built 
following the 1963 New Housing and Urban 
Development Act wasa self-contained commuter 
town with its own roads, parks, schools, hospitals 
and shops. 

SAITO has lived in Tama New Town for the last 


40 years, and the world of danchi was the main 


subject of her 1994 collection, Meiro no nai 
machi (The town without mazes). "These building 
complexes are artificially planned and designed 


towns, so they only h: 


c straight street: 


possible to get lost," she says. "However, the 


people who inhabit these places often get ei 


tionally lost. They have their own troubles and 
worries, their psychological wounds. Everybody 
is searching for a little bit of happiness. Every 
day passes unremarkably until a problem suddenly 
arises and they don't know what to do." 

The hilly terrain of many new towns, once con- 
sidered an ideal environment, has turned intoa 
problem for many elderly residents who have 
difficulty climbing stairs and walking up and 
down the slopes. "On the other hand, it's good 
for your legs,” SAITO says. “It keeps them strong, 
or so they say (laughs). 
‘The danchi where SAtTo lived at the time was 


comprised of five-storey buildings of flats. The 
buildings had no lifts, so when her husband be- 


came ill they 
building with a lift. Sarro has lived there for 


moved to a nearby danchi, a taller 


the past ten years. 
The New Town portrayed in Meiro no nai 
machi is che place SAITO used to live in. "Both 
the place and I were much younger then,” she 
says. “I wrote about the couples who lived in 


that danchi, even a few love stories. But now I 


can only writ 


about old people waiting to dic." 
The area looks attractive and is full of trees and 
flowerbeds. It's very quiet. Too quiet, actually. 
The whole time I'm there, I don't sce a single 
person. The overall effect is ofa well-maintained 
but abandoned place. 

"Don't worry, people still live here,” SArro 
chuckles. "This place and these people have be- 
come my favourite subjects: gossip between 
neighbours, health problems, taking care of the 
local stray cats, solitude, and the occasional case 
of kodokushi (someone who lives alone and dies 


FOCUS 


At the age of 72, the mangaka has just won two prizes for her work, which largely focuses on the lives of 


elderly people living in Tokyo's suburbs. 


of natural causes at home without anyone know 
ing). Old people may look boring, but once 
you get to know them, they're fascinating and 
full of interesting stories. 
SArTO's small flar is on the seventh floor and 


from her balcony we can see both forests: one of 
trees and the other of numbered blocks of flats. 
She shows me her work corner where she creates 


her manga. “Before, I could draw all the time,’ 


she says, "but after a while I ran out of interesting 
ow, I've got my 
inspiration back, but keeping to a regular schedule 
has become very hard, so I only draw when I 
have the time or feel like it. I can't stay up all 


ideas and had to slow down. N 
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night to beat a deadline like I used to." 
We talk about the two forthcoming award cer- 
monies that SAITO will attend, and she confesses 
she is comple 
^W 
COM magazines, but now I seldom read manga," 
she says. “At university, my colleagues are always 
talking about new artist and titles, bur it all 
goes over my head. 

“Even now, after all these years, it feels strange 
to call myself a mangaka. But I'm happy I can 
make a living out of drawing comics... considering 
how badly I failed at learning English (laughs)." 


ly out of the manga world now. 


en I was younger, I used to read Garo and 
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 cucture TOPICS 


THe Kabuki; Naru- 
kami Thunder God 


Narukami Thunder God is a 17th 
century classic of the Kabuki repertoire, 
a Japanese tale of deception, seduction 
and betrayal. It recounts the quest of a 
princess to free the dragon god of rain 
who has been imprisoned in a cave by 
a monk (Narukami), who is bent on 
keeping the god for himself. KabukiMa 
is a theatre troupe introducing 
Japanese theatre to the Western world. 
The troupe will perform with 
traditional Japanese costume, wearing 
authentic kabuki make-up. 

Monday 19 - Saturday 24 August 2019, 14:10. 
Perth Theatre, the Space on North Bridge, 9 
North Bridge, Edinburgh EHT 15D 
https://kabukiimaginaire.wixsite.com/kabukima 


art The Lacquer Work 
of KovaNaci Tanekuni 


g 


Lacquer has been used in Japan for almost 
10,000 years. Because of its resistance to 
moisture and degradation it makes it a 
useful coating for utensils, storage 
containers, furniture, sculpture and 
architecture in wood, bamboo, 
earthenware, and textiles. 

The artist, Kovanacı Tanekuni studied 
Maki-e and Japanese aesthetics under 
three holders of the title Intangible 
Cultural Property also known as Living 
National Treasure. As a renowned Maki-e 
artist for the past 50 years, Kovanaci has 
been a regular exhibitor at the Japan 
Traditional Art Crafts Exhibition, as well 
as contributing works to many group and 
one-man exhibitions. 

Thursday 11 July -Saturday 21 September 2019 
Admission: Free 

Open: Tuesday - Saturday 10:30 - 17:00 
Closed: Sunday, Mondays. and Bank Holidays 
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Venue: Exhibition Rooms, Brunei Gallery 

SOAS University of London, 10 Thomhaugh Street, 
London WCIH OXG 
www.5oas.ac.uk/gallery/a-secret-beauty/- 


art Yoko Ono: looking 
for - Sky pieces... 


Yoko Ono has been fascinated with ‘the 
sky’ since the early 19605. She sees the sky 
as a metaphor for peace, freedom, the 
unknowable and the eternal. Featuring 
over thirty works some of which will 
interact with the visitors. This is the first 
time Yoko Ono's work has been exhibited 
in the city of Cambridge. The multi-site 
exhibition of YOKO ONO: LOOKING FOR... 
celebrates the 50th Anniversary of Ono's 
first visit to Cambridge and her debut 
public concert with John Lennon at the 
‘Cambridge University’s Lady Mitchell Hall 
on 2 March 1969. 

Saturday 15 June - Sunday 6 October 2019 
Wednesday - Sunday, 12:00 - 17:00. Free admission 
The Heong Gallery, Downing College, University of 
Cambridge, Cambridge CB2 1DQ 
www.heonggallery.com 


roon Gastropolis Kobe 
Fair in London 


Japan Centre is holding a special Kobe 
event this July. Introducing many products 
from Kobe, such as sake, rice, roasted 
seaweed, sauces and many others. 
Saturday 13 - Friday 26 July 2019 

Japan Centre - Piccadilly Circus: 35 Panton Street, 
London SWI Y 4EA 

Japan Centre - ichiba Westfield London: Ariel Way, 
London WI 7GF 


Ag An Exhibition of 
Three Potters 


This exhibition includes more than 
twenty-five ceramic works of three 
Japanese potters. Sawapa Shinichi started 
attending a local social welfare facility for 


persons with intellectual disabilities in 
Shiga prefecture three or four times 


weekly from 2000 and also creating his 
ceramic artworks in a kiln-equipped 
pottery workshop up in the mountains. 
Konrant Akio only started creating art 
from July 2015 at the local social welfare 
facility in Shiga where Sawapa Shinichi 
works. Sasaxi Nobuo is from Hokkaido. 
From 1970 he began living in a social 
welfare institution in Hokkaido because 
of his mental health issues. He started to 
show his artistic works in ceramic, 
textiles, woodworking besides 
agriculture. 

Saturday 13 - Friday 26 July 2019 
Monday - Friday 11:00-19:00 

Sway Gallery London: 

70-72 Old Street, London ECIV 9AN 
http://london.sway-gallery.com/ 


event Pure Land 
Japanese Garden 


The lantern-lit evening garden honours 
an ancient and venerable Japanese 
tradition. 

In Japan, toro (the traditional lanterns) 
were originally used only in Buddhist 
temples, where they lined and 
illuminated paths; lit lanterns were then 
considered an offering to Buddha. 

Pure Land Japanese Garden is award- 
winning and internationally acclaimed. 
This stunning meditation garden makes 
you feel magical and very different from 
the typical English country gardens. 
Saturday 3 August - Sunday 29 September 2019 
(Every Friday, Saturday and Sunday evening) 
19:00 - 22:00 

Pure Land Japanese Garden, North Clifton, 
Nottinghamshire NG23 7AT 

http://www. buddhamaitreya.co.uk/japanese-garden 


mam Ainu Othello and 
Ainu Cultural Exhibition 


‘The Shakespeare Company Japan presents 
Ainu Othello in London this summer. 
Othello is an Ainu, who is one of the 
indigenous people of northern Japan, 
living in Hokkaido in 1860. He falls in love 
with a Japanese woman and is betrayed 
by a friend, lago, who is descended from 
a mix of Ainu and Japanese. This is 


Wednesday 7 - Saturday 10 August 2019 
Tara Theatre: 356 Garratt Lane, London SW18 4ES 
https://www.tara-arts.com/whats-on/ainu-othello 


LANGUAGE Let’s 


Hello there! This column will include 
useful Japanese phrases that cover a 
variety of topics. 


onnichiwa, Mina-san! (Hello, every- 
K: This month's column will be the 
second part of the theme I introduced 
in April’s column, 240% wakamono kotoba 
(youth slang). This time I'l be talking about 
wakamono kotoba that were used from the 
1970s to the 1990s but are now Eà shigo (dead 
words) because they are no longer commonly 
used, Hearing these words makes the generation 
who lived through those times feel nostalgic, 
but they make the generation of people who 
have heard these words before but never used 
them think “those words are so obsolete...” 
These may be words young people these days 
don't know, but what do you think of them? 


nihonGO! 


are similar to wakamono kotoba that were pop- 
ular in the past. For a long time, using an Eng- 
lish word has given wakamono kotoba a "cool" 
edge. There are many MRR wasei eigo 
(Japanglish) words — even though Japanese 
already had words for certain things, people 
now often use the English words — for example 
47-4 2 ofisu (office) and z^ x 74% shea suru 
(to share). Because foreign words have now 
been well mixed into Japanese, this is perhaps 
partly why many wakamono kotoba are influ- 
enced by English vocabulary. 


Ive talked about the slang word 24 nau (now) 
in a previous column, as in “KBE: 5 Osaka nau. 
(I'm in Osaka)". Like nau, the slang word 7-7 
V? maui (modern) has its roots in the English 
word “now”. Isn't it odd how only the former 
word is still used? Actually, naui and its oppo- 


Dead word Origin Meaning 
FON Diae 
FAET 7 (Cho berig) M Chew (every) very ood meten 
Fa) (Ch bert ba) M Cleo (every) very d The abla worn robta 
(26 (at nara) Bye Sopra See yos) Goodbye 
(au tun) Aan eet "e Peer ————— 


=< fo Messi tun) 
mre suf pcr ater 

ames when talking about boys or 
espe (eral mes] who rv alo a yo. 


Piropo 


Many of these wakamono kotoba were spawned 
from TV shows or dramas, or gags made by 
comedians, and then their popularity suddenly 
grew. wakamono kotoba these days are often 
popularised by social media, such as 4 kusa 
(lol) and they can be difficult to understand as 
their meaning has multiple origins. In that 
many of these words have their origins in Eng- 
lish or are a mix of English and Japanese, they 


— "Me. Fo 
A dang wont fr Too (arch) 


pow 


€(—— bao 


site word 4^9 v» dasai (tacky/ unfashionable) 
were both popular words during the same 
period. However, while people still say dasai, 
the word naui has itself become tacky/unfash- 
ionable: AKA it is now, ironically, a dasa; word! 
Which words in the future will become dasai 
and which words will become aui (fashion- 
able) - no one can know! Maybe in the day will 
come in the not-so-distant future when no one 


NIHONGO © 


Wis 


Wi it AM n 


"il NS y 


will say Osaka nau anymore. But, just like 
gramophone records or fashion, times change 
and what is “old” becomes “new” again, and 
purposefully trying to use “old” things then 
becomes naui (trendy), don't you think? Well, 


I don’t know for sure, but maybe... Until next 
time, *^54 4&5"! 

MARIKA.H 
|) Check out the previous column 
http://www.zoomjapan.info/2019/04/12/ 
no70-language-lets-nihongo/ 
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The British Museum is hosting the 
largest exhibition about manga ever 
organised. It’s not to be missed. 


fter France enjoying an outstanding 
season of Japanese cultural events, it's 
Great Britain's turn to benefit from 


some of the excitement inspired by the culture 
of the Land of the Rising Sun. The festivities 
have begun at che British Museum with a some- 
what unusual event for that temple of classical 
art as it is mounting what is being called the 
largest manga exhibition ever organised, which 
will run until 26 August. Modestly entitled 
Manga, it aims to give visitors a fairly complete 
overview of this mode of creative expression 
that has now conquered the world. It is not in- 
tended for specialists who would undoubtedly 


some of the choices on display as 


quibble 


well as some notable absences, but rather for 
the general public curious to discover the dif 
ferent facets of the genre thanks to the wide 


variety of works and artists on show 


The British Museum is a fantastic place to 
showcase manga as it is visited daily by thousands 
of people from all over the world. Walking 
through the exhibition, you are struck by the 
variety of languages spoken and the range of 
age groups. There are young children, adolescents 
accompanied by their parents as well as elderly 
people wanting to learn about manga, which 
they have heard of, but actually know little 
about. This is what justifies organising this 


event in the museum according to the manage 
ment. “The British Muscum is the perfect venue 
to host this exhibition. Our expertise and col 
lections of Japanese graphic art, not forgetting 


our section dedicated to Japan, which has 
recently been reorganised, all justify this initiative, The organisers have found excellent ways to attract the attention of visitors 


4 P 2 
A MENTANO r 


HIYASHICHUKA CREAM MAZENEN JAJA MEN 


Wagashi Japanese Bakery 
Unit 1C Connaught Business Centre 
6-14 Malham Rd London SE23 AG 


H 
H 


Mon - Fri 102 OLD STREET 
LONDON ECIV 9AY 


Sat: 18:00 — 22:00 (last order 21:30) — monohonramen.com 
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especially since we have always wanted to create 
a bridge between the past and the present. Over 
the years, we have acquired numerous pieces 
which we are able to display today and can be 
seen in perspective thanks to this exhibition,” 
explains a museum representative. 

The moment you enter the exhibition, the pro- 
ject's intent to educate is obvious. The aim of 
the first section, called Understanding Manga, 
is to give advice on how to read manga by 
focusing on reading, drawing, and production. 

Each stage is illustrated by extracts from works 
and cleverly constructed panels to capture the 
attention of visitors. It’s striking to see the time 
groups of visitors take to look at and comment 
‘on them. In this section as in all the others, it's 
left to the artists and publishers to explain how 
they work, thus creating a direct link to the 
original pictures (genga) on display. In the 
second section, the emphasis is on the power of The project's educational approach encourages visitors to linger in front of the panels. 
the visual narrative and its particular charac- 
cs in manga. TEZUKA Osamu is the obvious 


(on Name fr Zoom hpn 


teris 
choi 
his pioneering role. But he's not alone, and you 
can get to know other artists such as KITAZAWA 
Rakuten or OKAMOTO Ippei. 

Once visitors have learned about the basic 
ments of manga, they are invited to discover 


to introduce the second section due to 


different genres. From sport to science fiction 
via horror and eroticism, there is something 
forall tastes, and everyone can understand that 


this is an extremely rich and varied mode of 
expression compi 
approaches, which never fails to surprise. From 
th sy to understand why manga is more 
than just a simple medium. The fourth section 
fo 
next section concentrates on manga's artistic 
roots, notably in the world of prints. The sixth 
and last section explores the avant-garde and 
how manga has evolved in other sectors such 
as computer games, In the spaces between the 
sections, the visitor's eye is drawn to the large — Original drawing (genga) from Ashita no Joe Mythical drawing from Nejishiki (The Screw) by 
reproductions of characters taken from thein- — signed by Cut Testuyo. Tsuct Yoshiharu. 


p” 


ng a variety of styles and 


it's ea 


on its social dimension, whereas the 


& -A 


Tt We ship anywhere in the UK with an instruc 
3 5 2 DVD on how to wear the kimono, 


020.8354 3591 «: partyekimonodego.com 
JAPAN AIRLINES 


Win flights to Japan! Enter on www.ichibalondon.com con 


www.kimonodego.com 
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Visitors can take souvenir photos on their way 
through the exhibition. 


formation panels on which they appear. In be- 
tween an extract from Nejishiki (The Screw) 
by TsuGE Yoshiharu or Golden Kamui by 
NODA Satoru, whose Ainu heroine Ashirpa 
was chosen to feature on the exhibition poster, 
you can discover other gems apart from those 
already in the sections filled with illustrations. 
It's nor surprising we spend so much time 
browsing in the exhibition as every bit of space 


is used to highlight manga. With the added at 


of an excellent catalogue that not only 


trac 


lists the contents of the exhibition bur includes 
contributions from specialists and interviews 
with mangaka, it’s well worth a visit to the 
British Museum. You will have a great time 
looking at the work displayed as well as observing 
the happy faces of the visitors as they leave, 


(Gonna Nan tor Zoom fan 


The pioneering work of Tezuxa Osamu is prominently displayed. 


and you'll realise that the organisers of Manga 


have achieved their goal of enhancir 


the rep- 
uration of this medium, which, not so long 
ago, was considered with disdain, If this pres- 
tigious institution is ready to recognise its im- 
portance, it must be true that manga has become 
a major art form. Though it's the largest exhi- 
bition outside Japan, it represents a mere drop 
in the ocean of manga. The most discerning of 
manga enthusiasts will no doubt quibble about 
some of the choices on display. Nevertheless, 
when taking into consideration the logistical, 
legal, and financial problems surrounding the 
world of manga, we can only congratulate Lon 
don on what it has achieved. So we highly rec 
ommended that you book tickets for the exhi 
bition. In fact, to ensure you make the most of 


your voyage of discovery, groups of visitors are 

only allowed in at ten minute intervals, so you 

can enjoy it fully and at your own pace. 
Opaira NAMIHEI 


PRACTICAL INFORMATION 


1 Great Russell Street, London 
WC1B 30G 

Hours: Open everyday from 10:00 to 16:00. 
Prices: £19.50, £16 (16-18 years), free for 
under 165. 

Bookings: 

www.britishmuseum.org/whats on/exhibitions 


Catalogue: Manga, edited by Nicole Coolidge 
Rousmaniere and MArsusA Ryoko (Thames & 
Hudson), The British Museum, £29.95. 
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Enjoy a delicious selection of the highest quality 


Japanese food. 


Restaurant & Sushi 


3-4 Warwick Street, 
London W1B 5LS 
Mon-Fri. 12:00-15:00 (Lunch) 

17:30-22:30 (bi 
Sat — 12:00-22:30 (ci 


tel. 020 7292 0767 
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5-6-7 October 2019 


The European Fair for Sake Free entrance for professionals 
and Japanese Beverages by registering in advance on 
www.salon-du-sake.com 
PARIS - FRANCE 
A Reference event for Sake, Master-Classes Panel discussions 
the largest outside Japan, held over 3days Conferences Pairing workshops 
fa f 
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Alcohol abuse is dangerous for your health, please enjoy and consume in moderation 


LONDON'S PREMIER JAPANESE FESTIVAL 
SUN 29 SEPTEMBER 2019 
10AM- 8PM TRAFALGAR SQUARE 


www.japanmatsuri.com 
© dronmi @ Jepor. motsori () japan.matsurilondon 
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On a mission to bring the joys of Sbtp-less abura)soba 


Ramen has been one of the undoubted 
restaurant success stories in the UK over the 
past decade, As restaurants specializing in 
Japan's beloved late-night fast-food have 
multiplied, British eaters have become 
accustomed to some of the huge variety of 
ramen, Many of us can now confidently order 
our favourite when confronted with a menu 
that lists the most common flavours: shio 
(salt), shoyu (soy sauce), miso, and tonkotsu 
(pork bone stock). 


As the market has expanded, some of the 
original entrants have grown into mini-chains, 
while space has also been created for new 
entrants to bring their own original and 
exciting takes on the ramen phenomenon. 
Monohon in London is one of the pioneers of 
the latter type. Created by lan Wheatley, who 
quit his job in the city to fly off to study the 
secrets of ramen in Japan. He travelled 
widely, eating ramen across Japan, studied at 
ramen school, and even acquired a ramen 
machine. Once back in London he began to 
put his lessons to work, experimenting over 
several months with all of the elements that 
make up a satisfying dish of noodles before 
he opened Monohon as a pop-up in the 
summer of 2015. The restaurant now has a 
permanent location on London's Old Street. 


The owner's period of study in Japan is 
immediately apparent in Monohon's atmos- 
phere, We visited near the end of a busy 
lunchtime and the counter and tables of the 
small restaurant were packed with 


e^ 


a AE 
Soup-less Ramen ABURA SOBA £11.50 


fae 


Soup-less Ramen JA JA MEN £11.50. 


customers, all contentedly focused on the 
bowls in front of them. Meanwhile, behind the 
counter there is a very Japanese sense of 
concentration as the chefs boil the noodles 
with perfectly-timed precision (the menu 
offers diners three gradations of firmness for 
their noodles) and prepared the bowls with 
their various toppings. 


A glance at Monohon's menu reveals a 
couple of striking differences to their 
competitors. Rather than packing out the 
menu with a confusing complement of side 
dishes like karaage (deep-fried chicken), 
gyoza (meat dumplings), or hirata buns, 
Monohon maintains a steely, serious focus on 
the noodles. The second difference is that 
while you definitely can have a shouyu or 
spicy tonkotsu with that characteristic umami 
depth of long-cooked pork bones, Monohon 
has chosen to pioneer an entirely new type of 
ramen for the UK: abura soba. 


Abura soba are a soup-less style of ramen 
said to have been created in the 1950s in the 
western suburbs of Tokyo. For decades they 
enjoyed a quiet popularity with university 
students before enjoying a nationwide boom 
in the 1990s. Monohon's abura soba are 
served on a tare (sauce) with a sesame-oil 
base and a range of toppings: deliciously rich 
and tender slow-cooked chashu pork, spring 
onions, marinated bamboo shoots, crispy 
fried shallots, pickled ginger, and a soft and 
oozing poached egg. Please don't be misled 
by the name: the noodles used are Monohon's 


thick wheat ramen noodles made daily in the 
restaurant rather than the thinner buckwheat 
noodles more usually suggested by soba, 


From the five different types of soup-less 
ramen on the menu, we order abura soba. 
Our order arrives quickly, the toppings 
arranged in pretty zones over the noodles, 
the pink of the pickled ginger contrasting with 
the dark, almost black green of the nori. 
(toasted seaweed). The poached egg in the 
centre is topped with an architectural tangle 
of crimson itotogarashi (cayenne pepper 
strings). You begin by mixing all the 
ingredients in your bowl, so the yolk of the 
egg combines with the sesame-oil tare to 
coat the noodles, Each mouthful gives you a 
Vivid tapestry of flavours against the sesame 
undertone of the tare: rich pork shoulder, the 
crunch of the shallots and beansprouts, and 
the palate-cleansing pickled ginger. But it's the 
noodles themselves that are the undoubted 
star of the show: made each day in the 
restaurant using imported flour and spring 
water, thick with a great bite and mouthfeel 
It's a fantastic dish, satisfying and moreish. 


Monohon's menu changes seasonally as new 
dishes are introduced. For the summer 
months, alongside the abura soba, two other 
enticing choices are hiyashi chuka and ja ja 
men. The former is like a chilled ramen salad, 
served with strips of ham, omelette, tomato, 
cucumber and a choice of soy or sesame 
vinaigrettes. Ja ja men is another chilled 
noodle dish, but this time served with a 
hugely addictive sweet-spicy sauce of pork, 
shiitake mushrooms and bamboo shoots. The 
menu also offers vegetarian variants for some 
of the noodle dishes, a choice of regular or 
large portions of noodles, and a great range 
of drinks. 


JAPANESE RAMEN MONOHON 
102 Old Street London ECIV 9AY 
monohonramen.com 


EATING & DRINKING 


Haruyo’s RECIPE 


Hydration 
made simple 


1 carrot 1 - Chop the vegetables into large chunks 

1/8 pumpkin. 2- Heat the oil in a frying pan, then stir fry the veg- 
1 sweet potato etables except for the green peppers. 

2 green peppers 3 - Add the konjac. 


100 g renkon (lotus root) 
100 g konnyaku (konjac potato) 
oil 

3 tablespoons sake 

4 tablespoons sugar 

5 tablespoons soy sauce 


4- Add the green peppers. 

5 - When the vegetables are golden brown, add all 
the condiments except the vinegar and the 
sesame, then add water. 

6- Cover with greaseproof paper and simmer. 


2 tablespoons mirin (rice wine) 7 - When the vegetables are cooked (test with a 
1 tablespoon rice vinegar skewer), add the vinegar and allow to reduce 
1 tablespoon grilled sesame seeds 8 Place in a bowl and sprinkle with sesame seeds. 
150 mi water 

d You can use root vegetables such as potatoes, 


ies (gobo), bamboo shoots or peppers of any 
colour. It's best not to use vegetables with a high 
water content. 

This dish can be eaten hot or cold. 


17 Half Moon St Mayfair, 
London WIJ 78E 
Tek 0207 499 4208 


sushi head chef 
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Built over an area of 41 hectares, the capital's new market cost around £4.1 billion. 


Toyosu still needs to prove itself 


The new fish market is still facing 
comparison with Tsukiji, which 
remains a very lively location. 


t the beginning of October 2018, after 
interminable delays, Toyosu fish market 
took over from the venerable Tsukiji 


market. More than 900 businesses relocated to 
brand-new, spacious and sanitary premises situ- 
ated in Koto ward, on land reclaimed from the 
sca, The atmosphere changed suddenly and dra- 
matically. The legendary chaos that had unfolded 
withour hitch every morning for more than 80 
years in dilapidated surroundings open both to 
the wind and, especially, countless tourists, finally 
gave way to meticulous organisation and an unre- 
lentingly strict hygiene regime. Now, at the begin- 
ning of spring 2019, the Tsukiji restaurant owners 
who stubbornly refused to move to new premises 
in Toyosu in the autumn of 2018 appear to have 
turned their businesses into trendy new night- 
clubs. In fact, though the place formerly came 
alive at around 04:00, when the sound of the bell 
would announce the start of the tuna auction, it's 
now around 20:00 that the young Tokyoites 
crowd into the restaurants and bars during the 
week, and in even greater numbers at the week- 
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end. Following the example of Copenhagen's cel- 
ebrated Kodbyen district, formerly a large live- 
stock market, it seems the old site has gradually 
become a venue for night-owls and partygoers. It 
wouldn't be surprising if it were to become a 


hotbed of musical and artistic creativity in the 


future. Certain places stand out due to their grow 
ing popularity and success including, in pari 
bars like Tsukiji Baccanale Tokyo, and restaurants 
d Takeno. 
While the authorities start new building projects 


lar, 


including Itadori Uramise, Marukita a 


every month to regenerate the area, some people 
fear that after the 2020 Olympic Games, when a 
temporary bus terminal will be built, they plan 
to demolish all the remaining buildings. One 
thing is certain, considering the very high cost 
per square metre to the west of the city centre, 
property developers will have to put strong pres- 
sure on local political leaders as soon as possible 
in order to get hold of the area of more than 23 


hectares of land that will eventually be freed up. 
Perhaps, in the near future, we will sce film shoots 
as there were after the demolition of Les Halles 
in Paris at the start of the 1970s. Léo Carax, for 
example, could be inspired by the setting of Marco 
Ferreri’s Don't touch the white woman!, shot in 
1973 on the site of Les Halles (a former market 


area in central Paris), to set up the framework of 
a regrettable expansion to the west of the city 
under the pretext of urban renewal, thus causing 
the poorest to be chased out of the city centre, 
And that 
tus of the site could soon be on the cards, and 


not all: a decision to re-classify the sta 


opposition to the demolition could intensify after 
the Olympic Games are over... Tourists, for their 
part, would be delighted to see the legendary loca: 
tion preserved, maybe restored as art galleries, an 
enormous contemporary museum or a new gas- 
tronomic theme park. To ensure the Tsukiji site, 
justa couple of steps away from Hama-rikyu, one 
of the most beautiful gardens in Tokyo, maintains 
its allus 


nust remain a priority! 

The opening of the new Toyosu market was beset 
with difficulties: widespread logistical problems, 
poor management of the 3,000 tons of daily goods 
(ish, fruit and vegetables), lack of parking space 
for lorries, monster traffic jams on its outskirts. 
All these problems, referred to as teething prob- 
lem, are nowa thing of the past. The new market 
situated in an area of 41 hectares, costing £4.1 
billio 
only doud on the horizon is how to accommodate 
tourists. Visitors to Tsujiki market could just turn 
up at 05:00 to experience the first few intense 


ow runs like clockwork, or almost. The 
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Some practical changes are needed to attract tourists in larger numbers 


At present, the new district is not attracting crowds of people. 


moments of the tuna auction, while at Toyosu, 
it's now mandatory to register in advance, and 


there is a maximum quota of 120 people per day 


Furthermore, in Tsujiki, the whole event could 
be enjoyed in close proximity of the professionals. 
For reasons of hygiene, the auction can now only 
be viewed from a glass-fronted observation plat- 
form. Asa consequence, visitors are avoiding the 
observation platform with its limited access, and 
prefer to crowd into the glazed overhead walkway 
on the second floor. This allows them to enjoy 
the impressive dance of the electric trolleys with 
their large steering wheels as they move at high 
speed in the centre of multiple bays. In order to 
solve the problem, drastic solutions were intro- 


duced in January 2019: easing the visiting regu- 
lations, increasing the quota of authorised visitors, 
understandable English signage... There's only 


one downside: it would be wise to bring forward 


the opening time of the metro line to 04:00 as, 
at the moment, it opens at 05:00, depriving the 
tourists of those first intense, precious minutes 
at the start of the auction. The Uogashi Yokocho 
building (the former small indoor market at Tsuk- 
iji) is interconnected with Shijo-mae metro sta- 
tion. It was struggling to attract visitors and most 
of its aisles remained deserted. This spring, how- 
ever, the shops (70 in number at present) and 
restaurants (a total of 38 at present in the 3 build- 
ings) in this tourist shopping arca are now almost 


A SPARKLING SAKE 
SENSATION 
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Wine Shop 
and various restaurants, 


http://shirakabeguraemio.jp/eng 


TAKARA SHUZO CO.,LTD. From JAPAN 
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full co capacity. All the elements to ensure tourists 
receive the very best welcome are finally in place 
All the new venues continue in the search to 
establish their own identity, but Toyosu will have 
to suffer several more years of comparison with 
Tsuki 
warmer and more lively, although it should grad- 


whose atmosphere is still more human, 


ually increase its ability to attract and seduce vis- 
itors. For the past 6 months, sashimi addicts and 
lovers of good food have been delighted. They all 
agree that the seafood is exceptionally fresh! 

On the roofs of the three buildings of the new 
Toyosu marker, all connected by overhead walk- 
ways, visitors have access to the “Roofgarden”. 
From this aerial position, covered in large areas 
of grass, they can enjoy a stunning view of the 
Rainbow Bridge, a beautiful white suspension 
bridge in the middle of the bay and, when the 
weather is good, Mount Fuji can be seen on the 
horizon. The architectural firm that created the 
project wanted to set the tone: a fusion of archi- 
tecturally outstanding modern concrete structures 
within the surrounding natural environment, a 
green space suspended over the water. The formal 
design of the contemporary Toyosu Gururi Park 
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For lovers of sunsets, Toyosu is a particularly good place to take great photos. 
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below the suspended garden is based on a sym 
metrical layout with straight lines and level geo: 
metrical shapes. Though it has appeared some 
what sparse and incomplete since its creation in 
2017 - 18, the vegetation has gradually matured 
and is looking very attractive this spring, The park 
is laid out in rows of alternating species of local 
trees, with vast landscaped areas and large rectan- 
gular ower beds, and is huge enough to get lost 
in. As in botanical gardens, there are signs with 
details in Japanese and English with the name 
and origin ofeach plant. It feels like taking a real 
journey through all the different kinds of flora in 
the Archipelago while walking through a land- 
scaped labyrinth. The good news is that the park 
remains open day and night, unlike the market. 
At its edge, there is along, attractive promenade 
running along the Harumi Canal for more than 
2.5 kilometers, to the delight of those who love 
walking, jogging, cycling or roller skating. It's not 
dissimilar to the celebrated Brooklyn Heights 
Promenade in New York, minus the noise of the 
motorway. It's a great opportunity to be out- 
doors, and offers you a unique chance to relax or 
have a picnic in front of one of Tokyo's most 


beautiful panoramas. This unparalleled view is 
one of the best places to take photos of magnifi 
cent sunsets, with the water of the canal in the 
forefront and, a little further away, the Sumida 
River, the bay, and the red tinted reflections on 
the city's impressive skyline. In June and July, the 
sun disappears in the west as if by magic behind 
the silhouette of the Tokyo Tower. Just as in 
Manhattan, as night slowly starts to fall the sky- 
scrapers start to light up. The latest figures of visits 
to the site, which co 
idea that Tokyoites are gradually getting used to 
this new urban space, just like the tourists who 


tinue to rise, reinforce the 


have already been largely won over. 
MANUEL SANCHEZ 


PRACTICAL INFORMATION 


's advisable to take the 
Yurikamome line to Shijo-mae station. Then 
entry is directly via the raised walkways. 

Open from Monday to Saturday from 
05:00 to 17:00. However, it closes on certain 
dates. Details on the website: 
www.shijou.metro.tokyo.jp/calendar/2019/ 
Closed annually from 31 December to 4 January. 


$È Make inspiration a 
‘reality, with our exciting 
_ range of ingredients. 
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From sushi, miso soup; katsu curry and beyond, 
find easy and authentic Japanese recipes at: 
www.yutaka.london/Recipes F 
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Reporting the latest business, finance. Introducing a colorful variety of feature 
stories, including reports on daily life 


and economic news, with added. 
analysis from studio guests. from locations throughout Japan, as 
well as other parts of Asia and around 
the world. 


Mon.- Fri. 


AI subtitling is now available on trial basis. 


Choose from Chinese, French, Indonesian, Spanish, Thai, and Vietnamese 
when watching NHK NEWSLINE or other programs on line. Please send us your comments. nial 


Available in the UK on: 
Y NHK 
" X Live online, and on our free app: 
Sky Guide P» Freesat player iy ean Wonto 
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